
Several payment 
technology 

providers already 
offer Pennies, 
making it easy for 
many retailers to 
enable, whether 
online, in-store or 

as part of an app. 

Pennies, 
the digital charity box
A new way to give that’s raising millions for charity

What is Pennies?

Pennies is the digital 
upgrade of the 
traditional charity box, 
designed to fit with our 
increasingly cashless 
lifestyles.  

It gives people the 
opportunity to donate a 

few pence to charity when 
paying by card with the single press of a 
button or click of a mouse.

Everywhere Pennies has been introduced 
people have donated, whether 
in retail, hospitality or the 
service sector.

The option to give 
appears automatically in 
the payment process, on 
the Chip & PIN machine 
in-store or just before 
payment online or via a 
smart device.

“I think Pennies is such a brilliant way to give to charity. It’s really easy for customers, it fits right in with the retail 
operations cycle, which is one of the big challenges... and it gives people the chance to do the right thing.”

Sir Ian Cheshire

Over
£4,000,000 

raised for over 

100 charities 
so far...

... from 
more than 

18 million 
donations.

If every 

card holder 

donated 30p a 

month, it would 

raise £150M 
a year for 

charity.

Who is using Pennies?

Retailers offering Pennies include Domino’s 
Pizza, Zizzi, Travelodge, Monarch Airlines, The 
Entertainer, David Lloyd Leisure, Evans Cycles, 
Shop’N Drive, Screwfix and ASK Italian.
 
Charities that have benefited so far include 
Age UK, Cancer Research UK, Kids Company, 
Macmillan Cancer Support, RNIB, Walking With 
The Wounded and many more.



Why use Pennies?

It’s easy to join in and maintain
Set-up can be quick and easy.  Once live 
it keeps working, all-day everyday, unless 
otherwise directed.

It’s flexible
Retailers can choose either ‘round up’ or a 
fixed ‘top up’ donation amount.

It’s cost effective
Significant sums can be raised for the 
retailer’s chosen charity, whether local 
or national, without the overheads and 
security issues attached to traditional 
charity boxes.

It’s inclusive
Because it’s only ever pennies, any customer 
can afford to join in if they wish and 
because it’s private, there’s no pressure to 
donate.

It’s popular
Everywhere it is introduced, customers 
donate, with take up as high as 80% in 
certain retailers.

Minimal staff involvement
Pennies is technology driven, working 
quietly in the background with no need for 
staff involvement.

Online: Domino’s Pizza
Domino’s Pizza enabled Pennies in November 2010, initally on its website and 
then in 2013, on its smart device apps too.  In the first four years, customers 
donated 5 million times, raising over £1,000,000 through Pennies in 
support of a number of different charities, on both a full-time and short-
term campaign basis.

“Pennies has become an intrinsic part of our online offering and its success with 
our customers has ensured we have implemented the facility onto our mobile 
applications.  Without hesitation, I would recommend Pennies to other businesses.”
Colin Rees, IT Director

In-store: The Entertainer
The Entertainer toy shops raised more in their first week using Pennies than 

they used to raise in an entire year via traditional till-side collection boxes.  
After six months they had raised over £100,000 for four children’s hospital 

charities, and have since added three other regional charity partners.  In 
December 2014, customers donated more than £22,000 in a single week.

“Working with Pennies has been a dream – it has exponentially increased the 
amount of money we are capable of collecting and we’ve experienced absolutely no 

slowdown in the speed with which customers use our tills.”
Gary Grant, Managing Director

Success stories

To find out how you can boost your CSR in a simple way without 
slowing down your sales, contact us:

email info@pennies.org.uk  |  call 020 7600 9286  
visit pennies.org.uk  |  follow @pennies_orguk
Pennies is registered with the Charity Commission of England and Wales (charity no. 1122489).

Collecting for charity with Pennies helps boost retailers’ charity fundraising and 
reinforces their association with good causes. Retailers choose the charity or charities to 
support and decide on the donation amount (1-99p). 

Get involved


